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1. Introduction

e Inthe presentday,a lotofeducatedunemployedindividualsareseeking
suitable courses leading to employment. This B.VOC in Multimedia
Production Technology programme was offeredby the Dept.
ofLifelong Learning through DDU-KK, Gandhigram Rural Institute,
Deemed to be University will help many enthusiastic youngsters to
get employment opportunities in Media segments in Government /
Private sectors. This programme also provides better scope for
self-employment for an individual.

e There has been a massive media boom for nearly a decade.There
areso many TV channels that take a vital part in communication
among the people.The job opportunities in these media are also
expanding, being a cameraman, Editor, Lighting specialist, Audio
specialist Web designer, Graphic designer and Animator.

e Besides these Satellite TV channels, Other opportunities like, Add
filmmakers, Documentary producers, Coverage in big stage shows
and marriage events etc., will provide them with a good reputation
and earnings.

e Whatever be the main career, they can still achieve their hidden
aspirations by being a part-timer or a freelancer.The younger
generation has the talent but not the professional guidance which
could them not only to get there but also to stay on and make it in
professional.

Above all, The University Grants Commission (UGC) and the
Ministry of Human Resource Development (MHRD), Government
of India has stressed the importance of Bachelor in Vocational
(B.Voc) course as an integral part of the educational set-up.
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2. OBJECTIVESOFTHEPROGRAMME
TheMajorobjectivesoftheB.VocMultimediaProductionTechnology
programmeare as following:

e Toenablethestudentstoacquireknowledgeandskillsinrespectof
Media and Communication.

e TotrainthestudentstoupscaletheirskillsinhandlingMedia
equipments and Applications at a professional level.

e To enable the students to get employment opportunities in the
field of Media and Communication.

e Togroomthestudentstobecomeanentrepreneur.

3. ELIGIBILITYFOR ADMISSION
For the B.Vocprogramme, the eligibilty and admission

requirement is pass in +2 or pass in the senior secondary course offered
by the Nationallnstitute of Open Schooling, MHRD, GOI, New Delhi
(NIOS) or any other equivalent examination passed from a recognized
institution.

e Selectionwillbebasedonmerit.

e Themaximumenrollmentfortheprogrammeis50.

4. DURATION(Multi-EntryandExit)

e ThosewhocompletedthefirstsemesterwillgetaCertificatein
Multimedia Production Technology.

e Those who complete the first year (Two Semesters) will get a
Diplomain Multimedia Production Technology.

e Thosewhocompletedthesecondyear(FourSemesters)willgetan
Advanced Diploma in Multimedia Production Technology.

e Those who completed the third year (Six Semesters) will get a
Bachelor Degree in Multimedia Production Technology.

5. PASSREGULATION
TheminimumpasspercentageforPracticalis40%andtheminimum

pass percentage for Theory subjects is 40%. The candidate passes in

eachsubject in the Mid-semester and End Semester conducted by GRI.
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1. CAREERPROGRESSION

IYearJobRole N

DESIGNER DESIGNER

llYear Job Role \

ENTREPRENEUR

Wr\]ob Role
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. NSQFLEVELCOMPLIANCE

The Broad Learning outcome of B.Voc. Multimedia ProductionTechnology matches
with the Level descriptor at Level -5, 6, & 7.

TheNSQFlevel-5,6,7descriptorsaregivenbelow:

SOUNDDESIGNER(Level-5)

SCRIPTWRITER/VFX EDITOR
(Level - 6)

DIRECTOR OFPHOTOGRAPHY
(Level - 7)
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V. SCHEMEOFEXAMINATION-I&IISemesters

B.Voc.MultimediaProductionTechnology

CourseCode Category TitleofCourse No. of Dura%tion Marks
. (0]
Credits ESEHours MSE ESE | TOTAL
51ENGV0101 GEC FoundationalEnglishI 3 3 40 60 100
21MPTVo0101 GEC EnvironmentalStudies 4 3 40 60 100
E 21MPTVo102 GEC Introduction to 4 3 40 60 100
LLl Communication
('7) 21MPTVo103 SDC ComputerHardware& 4 3 60 40 100
L Office Automation -
> Practical
L
@ | 21MPTVo0104 SDC Fundamentalsof 3 = 60 40 100
Drawing—Practical
21MPTV0105 SDC | DigitalPhotography- 4 3 40 60 100
Theory
21MPTV0106 SDC DigitalPhotography— 8 3 60 40 100
Practical
TOTAL 30
Marks
CourseCode TitleofCourse No. of Duration
Y | 9ek Credits of
ESEHours MSE | ESE | TOTAL
21ENGVo0202 | GEC | FoundationalEnglishII 3 3 40 60 100
21ENGVooC1 GEC | SoftSkills 2 2 20 30 50
21MPTVo207 GEC | GraphicDesign- 4 3 40 60 100
— Theory
r | 21IMPTVo0208 SDC | SoundEngineering— 4 3 40 60 100
l|-|_J Theory
@ | 21MPTV0209 SDC | GraphicDesign- 4 3 60 40 100
S Practical
W | 212MPTVo210 SDC | Sound Engineering— 6 3 60 | 40 100
Practical
21MPTVo211 SDC | In-plantTraining-I 7 - - 100 100
TOTAL 30
(Level5-SoundDesigner)
6




SCHEMEOFEXAMINATION-IlI&IVSemesters
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Marks
CourseCode Category Titleof Course No.of Durationof
Credits | ESEHours | MSE | ESE | TOTAL
18YOGPooo01 | GEC Yoga 2 - 50 - 50
21MPTVo312 | GEC Personality 2 2 20 30 50
Development
21MPTVo313 | GEC Advertising 3 40 60 100
EI 21MPTVo314 | GEC ElementsofFilm 3 40 60 100
& [21MPTVo315 | SDC Digital Videography— 4 3 40 60 100
0 Theory
U§J 21MPTVo0316 | SDC Basics of Electrical & 4 3 60 40 100
b Electronics—Practical
21MPTVo317 | SDC Video Camera 4 3 60 40 100
OperationTechniques
-Practical
21MPTVo0318 | SDC VideoEditing— 6 3 60 40 100
Practical
TOTAL 30
Course Category TitleofCourse No. of | Durationof Marks
Code Credits | ESEHours MSE | ESE | TOTAL
18GTPUoOOO1 GEC | Gandhi’s Life, 2 2 20 30 50
Thought&Work
> | 21MPTVo419 GEC | Entrepreneurship 4 3 40 60 100
v Development
I-ll_J 21MPTV0420 GEC | MediaLawsand Ethics 4 3 40 60 100
n
%J 21MPTVo0421 SDC | Script writingfor Video 4 3 40 60 100
) production
21MPTVo0422 SDC | TelevisionProduction 4 3 60 40 100
-practical
21MPTVo0423 SDC | VisualEffects- 4 3 60 40 100
Practical
21MPTVo424 | SDC | In-plantTraining—II 8 - - 100 100
TOTAL 30
(Level6-ScriptWriter/ Visual Editor)
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SCHEMEOFEXAMINATION =V&VI Semesters
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Marks
CourseCode | Category TitleofCourse No. of | Durationof
Credits | ESEHours MSE | ESE TOTAL
21MPTVo525 | GEC MediaManagement 4 3 40 60 100
21MPTVo526 | GEC Customer 4 3 40 60 100
Relationship
Management
21MPTVo527 | GEC WebDesigning— 4 3 40 60 100
> Theory
X 21MPTVo528 | SDC | BasicsofAnimation 4 3 40 |60 |[100
” ~Theory
W | 21MPTVo529 | SDC Director of 8 B 60 40 100
>
] Photography-
\ Practical
21MPTVo530 | SDC Basicsof2D&3D 6 3 60 40 100
Animation—Practical
TOTAL 30
(Level7-DOP)
Marks
CourseCode Category TitleofCourse No.of Duration
Credits of MSE | ESE | TOTAL
ESEHours
21MPTV0631 SDC | Advanced 3D 6 3 60 40 | 100
Animation —
Practical
21MPTV0632 SDC | Web designing — 6 3 60 40 | 100
Practical
21MPTV0633 | SDC | Projectwork: 4 - : - ] 100
1.Print
_ production -
> project
| 21MPTV0634 | SDC 2.Webpage 4 - - - | 100
= Development
UEJ 21MPTV0635 | SDC | DigitalVisual Production 10 - - - | 100
L Elective
n I. VideoProduction
II.2DAnimation
IT1I.3DAnimation
TOTAL 30
8




SYLLABUS-ISEMESTER

21ENGV0101FOUNDATIONALENGLISH-I

Objectives:

(3 Credits)

e tohelpthestudentsunderstandtheintricaciesofEnglishGrammarfor everydayuse;
o tohelp themimprovetheiressential languageskills in English.

Unit I: Grammar

Nouns &Pronouns
Adjectives&Determiners
Verbsand Tenses
AuxiliaryVerbs

Unit I1: Listening Skills

e Descriptions
e StoryNarrations
e Short Speeches

Unit 111: Reading&Vocabulary

e Readingcomprehension passages

e Vocabularybuilding

Unit IV: SpeakingSkills

e FacetoFace Conversation
e Descriptions
e TelephoneConversation

Unit V: WritingSkills

e Paragraphwriting
¢ Notemaking
e ShortNarrativeEssays

Textbook:

FoundationalEnglishlTextbook/CourseMaterial-Prepared bythe School.

ReferenceBook:

Sargeant,Howard.Basic EnglishGrammarBook 2.Irvine:Saddleback, 2007.Print.
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SYLLABUS-ISEMESTER

21MPTV0101-ENVIRONMENTALSTUDIES
(4 Credit)

OBJECTIVES:
e Tolearntheimportanceofconservationoftheenvironmentandnatural resources.
e Tolearncauses,effectsandcontrolmeasuresofenvironmental pollution.
e Tounderstandtheconceptsofdisastermanagementandpreparednesstoovercome

UNIT1:

UNIT2:

UNIT3:

UNIT4:

UNITS:

Natural Resources: Introduction to Environment and natural resources — Forest
Resources - Water Resources — Land Resources — Food Resources: Effects of modern
agriculture - Energy Resources:Growing energy needs renewable and non-renewable
energy source — use of alternative energy source

Ecosystem — Structure andfunctionof an ecosystem —Energyflowinthe ecosystem —
Food chains, food webs and ecological pyramids — Types of the ecosystem — Concept
of Biodiversity - India as a mega—diversity nation — Treats to biodiversity -
Endangered and endemic species of India — Conservation of Biodiversity

Environmental Pollution:Causes, effects and control measures of Airpollution, Water
pollution, Soil pollution, Noise Pollution and Nuclear hazards, Solid water
management, global environmental problems.

Social Issues and the Environment: Sustainable development, Rural-Urban problems,
Water management and Rainwater harvesting — Environment ethics - Environmental
Protection Policy, Acts and Legislation, Population and the Environment -
Environment and human health, environment and other social issues.

Disaster-Concepts,types,causesandmanagement—Effectsofdisaster—Disaster
managementcycle-VulnerabilityAnalysisandroleofcommunityinDisaster Mitigation -
Disaster Management Authority: National, State and District level.

REFERENCES
1. Textbook of Environmental Studies for Undergraduate Courses, Second edition, Orient Blackswan
Pvt. Ltd., Hyderabad, 2017
2. PanchayatsinDisaster:PreparednessandManagement,Palanithurai,G.ConceptsPublishing Company,

2009

3. Atextbook of Environmental Studies, Asthana, D.K.Meera Asthana, S.Chand& Company Ltd., New
Delhi, 2006
4.  EnvironmentalStudies,BennyJoseph, TataMacgraw —HillPublishingCompany,NewDelhi,2005.
5. AtextbookofEnvironmentalStudies, ThangamaniandShyamala,PranavSyndicate,Publication Division,
Sivakasi, 2003
LEARNINGOUTCOME
e Studentswillbe abletolearn in-situandex-situ conservationof biodiversity
e Studentscanlearnthecontrolmeasuresof environmentalpollution.

10
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SYLLABUS-ISEMESTER

21MPTV0102-INTRODUCTIONTOCOMMUNICATION

(4 Credit)

OBJECTIVES:
e Tohelpthestudents tounderstand theprocessofcommunication

e Toassistthestudentstounderstandthe functionsandeffectsofcommunication

UNITI:

UNIT2:

UNITS3:

UNIT4:

UNITS:

REFERENCE
1. McQua

Evolutionofhumancommunication,definitionandelementsofcommunication— context,
source, message, channels, receiver, noise, feedback.

Communication process - Forms of communication — Verbal - Non-verbal
communication — Barriers - Intrapersonal - The thought process, Idea Creation —
Interpersonal - oral communication, face to face, telephonic, instructions — Group
communication - Mass communication.

Theories&Modelsofcommunication—Aristotlemodel,Lasswell’smodel, SMCR model,
Shannon and Weaver model; Schramm model.

Functions and effects of communication; audience — media interaction factors —
perceptual psychology, individual difference, social relations, group influence;
selectivity in communication.

Mass Communication - Types of Mass Communication - Mass Communication Skills —
Observation, Critical thinking, Adaptability, Teamwork, Problem Solving, Negotiation,
Argumentative, Cultural awareness - Barriers in Mass Communication - uses and
gratifications theory — Magic Bullet theory — Agenda-setting theory.

il’s Media & Mass Communication Theory — Denis McQuail’s, Mark Deuze,

SagePublication Pvt. Ltd., April 9, 2020.

2. Communicationmosaics:AnintroductiontothefieldofCommunication,Wood,JuliaT,
Wadsworth Cengage Learning, 2014

3. Masscommunicationinindia, KEVALJ Kumar,JaicoPublishingHouse,Mumbai, 2010

4. InterpersonalCommunicationSkills,SureshDhaka,BookEnclave,Jaipur,2013.

5. CommunicationandCulture-AworldView,KSSeetharaman,McGrawHill,NewDelhi, 1991.

LEARNINGOUTCOMES:
e Studentswillrecognizetheprocess ofCommunicationandits importance

e Studentswillapprehend theeffectivewayof communication

11
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SYLLABUS-ISEMESTER

21MPTV0103 -COMPUTERHARDWARE& OFFICEAUTOMATION-(PRACTICAL)
(4 Credit)

OBJECTIVES

e Toacquirebasicknowledgeofhardwaredevices
e TopracticeWordprocessing, Spreadsheet, DatabasesystemsandPresentation
e Tounderstandthe fundamentalsof networking.

PRACTICALS

TounderstandtheConfigurationofComputer
TobecomefamiliarwiththesystemcomponentsofComputer

ToassembleaComputersystem

Topracticetheprocessof InstallationofOS/applications

Toresolvetheissuesofhardware problems

Tolearn theWord processing&its features
Topracticethealignmentofdocuments,insertingofcharts/pictures,pagesetupin\Word processing

Tobetrainedto usethePresentation software&its features

© 0 N o g bk~ 0w DR

TobecomeproficientinthecreationofslidesusingPictures,Animation,Chart,

[EEN
o

. Topracticethe steps involved ininsertingofaudio/video in theslides

[EEY
[EEN

. Tolearnthefeaturesof spreadsheetsoftwares andits features

[EEN
N

. Tounderstand theDatabaseManagementSystems andits features

[HEN
w

. Tocreateaspreadsheetusingformulae, designa chart,aligningthecells

[EEN
IS

. Topractisecolour codingof networkingcable and its connectivity

15. Tolearn Networkingoptions, and its security
LEARNINGOUTCOME

e Studentswillbe abletofigureoutthebasichardware configuration.
e Studentswill be capapble ofusingtheMS Word,MS Excel and MS PowerPoint.
e Studentswillunderstandtheconceptof Networking

12
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SYLLABUS-ISEMESTER

21MPTV0104-FUNDAMENTALSOFDRAWING-PRACTICAL
(3 Credit)

OBJECTIVES

e Tounderstandthebasicsof Drawing
e To applythetechniques inDesign

PRACTICALS

Tomakethem understandthe drawingmaterials
TopracticethePencilsketch, Lightandshadowin2D
TolearnthePencilsketch,Lightandshadowin3D
TobetrainedtouseGeometricalshapeswithdifferent forms
TogainknowledgeabouttheVisualizingTextures & Patterns
TopracticePicturecompositionwithlightandshadowforIndoor
TousethePicturecomposition withlightand shadowforOutdoor
Tounderstandthe conceptof perception

. Toapplytheconceptoflllustrativeperceptionrelated toindoor, drawing
10 Tolearntheconceptoflllustrativeperceptionrelatedtooutdoor drawing

© oo N R WNRE

LEARNINGOUTCOME

e Studentswill becomecapable ofusingthebasicsofDrawing

e Studentswill beable toeffectivelypractisethetypes of drawing

13
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SYLLABUS-ISEMESTER

21MPTV0105-DIGITALPHOTOGRAPHY-THEORY
(4 Credit)

OBJECTIVES

e TounderstandtheProcessofDigitalPhotography

e Tolearntheconceptsofexposure, compositionandlightingtechniquesinPhotography

UNIT1: Basics of photography — Principles — functions - camera structure — Types of
analoguecameras&itsfeatures- Introductiontoadigitalcamera-TypesofDigital
Cameras.

UNIT2: Cameraparts&functions—Exposuretechniques-Shutterspeed-Aperture—1SO-
Depthoffield-Importanceof Lens-Functionsoflenses &itsFeatures - Typesof lenses —
filters — Sensors - CCD, CMOS andemerging newtechnologies.

UNIT3: Basic elements of composition - Types of frames and angles- White balance - Color
theory—ColorPsycology— Composition Technigues in Photography, Rule of third -
settings in the Digital Camera - Handling methods.

UNIT4: Nature of light-Lightingsources—indoor&outdoor-hardandsoftlights— Off Camera
Flash Photography -lightfixturesand reflectors— Types of Photography -
Camerasupport system-Tripod—Monopod-Creative shots-Maintenance ofcamera.

UNIT5:  Storagedevices -memorycard-typesofcards-cardreader&cables-Downloading of
Images to computer — Image formats - Size - Scanning of Pictures and Printers -
PostProduction Process

REFERENCE

1. DigitalPhotography  CompleteCourselLearnEverythingYouNeedtoKnowin'20 Weeks,

DK, Penguin Random House, 2015.

2. Allabout photography,AshokDiwali,National booktrust 2014.

3. DigitalPhotography,ScotKelby,PeachpitPress,2013.

4. Photographyfor the21% century,Katic Millar, 2012.

5. Photographiclighting: Essentialskills, MarkGaers&John Child, 2012.
LEARNINGOUTCOME

e StudentsunderstandthescientificprinciplesinPhotographyandexposure technique
e Studentsgettoknowaboutthedifferenttypesofcamerasandtheirfeaturesandsupporting

systems.
14
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SYLLABUS-ISEMESTER

21MPTV0106-DIGITALPHOTOGRAPHY-PRACTICAL
(4 Credit)

OBJECTIVES
e Toequipthestudentswithsufficientpracticalskillsin photography

e Topracticedifferenttypes of photographyprofession.

PRACTICALS
Toidentifythe brand,model, andparts oftheDSLRcamera

Togetfamiliarwith the menuandsettingsofthe DSLRcamera

Topracticeto understand the camerasettingsforindoorandoutdoor photography
To Practice the exposure triangle to set correct exposure

Tobetrained touseFocusand DepthofField

Topracticethe Whitebalancecontrol.

Toexercisethecompositionofdifferent frame/shot

To applytheRuleofthirds inphotography

© © N o gk~ w DN Ee

Toperformfastmotionphotographyeg. sports,dance,actions etc.

[EEN
o

. ToperformtheconceptsofphotographyinLowlightareas.

[EEN
[EEN

. TopracticeFlashPhotography—off camera flash-soft-box-snoot—colourgel/grid-
selectionof backdrops.

12. Tofollow thelightingarrangements forindoor/outdoorphotography

13. Toobservecreativetechniques in photography.

14. Tobefamiliarwithdifferentgenresofphotography—events,nature,wildlife,fashion,

advertising andjournalism

15. Photography— Workshop and Outdoor exposure

LEARNINGOUTCOME

e Studentsequippedwithsufficientskillstobecome ProfessionalPhotographers.
e Studentswillbefamiliar withdifferenttypesof photography.

15
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SYLLABUS-IISEMESTER

21ENGV0202- FOUNDATIONAL ENGLISH -1
(3Credits)

Objectives:
¢ tohelpthestudentsunderstandtheintricaciesofEnglishGrammarfor everydayuse;
¢ tohelp themimprovetheiressential languageskills in English.

Unit I:

Grammar
Prepositions&Prepositionalphrases
Conjunctions
Direct&Indirect Speech
Sentences
Punctuation

Unit I1: Listening Skills

Unit 11
[ ]

LongNarratives
Recordedspeeches
Movieclips

I: Reading&Vocabulary
Readingcomprehension passages
Vocabularybuilding

Unit 1V: SpeakingSkills

Narrations
Publicspeaking
Debate/Turn Coat

Unit V: WritingSkills

PrecisWriting
PersonalLetterWriting
General EssayWriting

Textbook:

FoundationalEnglishlITextbook/CourseMaterial-Preparedbythe School.

ReferenceBook:

Sargeant,Howard.Basic EnglishGrammarBook 2.Irvine:Saddleback, 2007.Print.

B.Voc.MultimediaProductionTechnology
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SYLLABUS-IISEMESTER

21ENGV00C1-SOFTSKILLS
(2 Credit)

OBJECTIVES:

e Tohelpthestudents improvetheircommunicationskills

e Toenhancetheirholisticdevelopmentand improvetheiremployabilityskills

UNITI:
e IntroducingSoftSkills
o EffectiveCommunicationforSuccess

e InfluencingSkills
e LateralThinkingSkills

e Time Management
e PresentationSkills

o EffectiveTeamWork Skills
e InterpersonalSkills

e InterviewingSkills
e NegotiationSkills

TEXTBOOK:

¢ AntonysamyandChandra.SoftSkillsandPersonalityDevelopment: AHandbookof
Employability Skills.Chennai: Vijay Nicole, 2012.

17
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SYLLABUS-IISEMESTER

21MPTV0207-GRAPHICDESIGN(THEORY)
(4 Credit)

OBJECTIVES:

UNIT1 :

UNIT2:

UNITS3:

UNIT4 :

UNITS:

e Enablethestudents toknow thebasicsofPrint technology
e Enablethestudentstounderstandtheprintlayout andpagedesigning.
e Enablethestudentstopractise the Imageediting techniques.

Page designing applications — features — Window - Title Bar - Menu bar - Toolbar -
Ruler - Pallets - Styles/ Colors Palette - Control Palette -Elements of the view ofthe
page -Master Pages — the importance of guidelines.-

Workingstyles ofGraphics and Objects- Gettingfamiliarwith Graphics Tool Bar -
Textdesign - Graphics -information of Grouping and Ungrouping — Elements of
Links - Link Options - Managing and Printing a Publication

Print designing applications -Title Bar - Menu Bar - Standard Toolbar - Property Bar
- Colour Palettes - Drawing designs — information on Shape of an Object - Effects -
Text — Images — Filters - Printing and Customization.

Image editing applications - features — fundamentals — window details - Image
formats - file size - Importing image technique— Resolution -Pixels — Editingtools
features - Layer features.

Processofimageeditingtechniques—Colourmodes—theimportanceofForeground  and
background - Filter effects - Titling — Customized album sizes — features in
designing-Conversionoflmageformats-Flex&Visitingcarddesigning

techniques.

REFERENCE

ag s e

Pagemaker(r)7: TheComplete ReferencebyCarolynConnally,2014
CoreDRAWX3 Unleashed, Foster D. Coburn 111, 2013
ThePhotoshopBook forDigitalPhotographers, ScottKelby, 2012
Artandprint productionNN.SARKAR, OXFORDPublications, 2012
Photoshop, M. Rajasekar, KanndasanPathipagam, 2009

LEARNINGOUTCOME
e Studentswill learn thedesigningof print and publishing media.

e Studentswillunderstandthetechniquesinlmageeditinganddevelopingdigital photo

albums.

18
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SYLLABUS-IISEMESTER

21MPTV0208-SOUNDENGINEERING-THEORY
(4 Credit)

OBJECTIVES:

e Tounderstand Sound and its properties.
e Togainknowledgeaboutdigitalsoundrecordingconcepts.

UNITI : Properties of Sound - Wavelength, Amplitude, Time-Period, Frequency and Velocity or
Speed, Auditory Perception — Hearing Mechanism, Frequency Perception, Loudness
Perception, Practical Implications of Equal-Loudness Contours, Spatial Perception.

UNITII ; Microphones- The Moving coil or Dynamic Microphones, Ribbon Microphones, The
Capacitor or Condenser Microphone, Directional Responses and Polar Patterns,
Microphone Selection, Mic Placement, Loudspeakers — Active Loudspeakers, Passive
Loudspeakers, Loudspeaker Positioning, Headphones, Cue Systems.

UNITIII : Controls and Features of Preamplifiers, Simple Signal Routing, Microphone as a Signal
Source, Gain and Headroom. Mixers — Controls and Features of Analogue Mixer,
Equalization, Dynamics — Compressor, Noise Gate, Limiter, Audio Effects — Delay,
Reverb, Digital Mixer, Basic Audio Metering — Loudness Meter, Level Meter, Spectrum
analyzer, Phase/Correlation Meters.

UNITIV : A/D Conversion and D/A Conversion — Bit Depth, Sampling rate, The Clock or
InternationalOscillator,DigitalRecordingLevel,Digital AudioSignaltypes, Dither, Two
Track Digital Recorders, Portable Hard-drive Recorders, Multitrack Digital Recorders,
Digital Audio File Formats.

UNITV : Introduction to Digital Audio Workstation (DAW), 1/0O Setup, Types of tracks, Setting up
Channel Strip - Input, Output, Audio Effects, Sends and Returns, Recording with
Microphone, Cycle Mode — Cycle Record / Loop Record, Comping, Audio Editing tools,
Snap Modes, Drag modes, Import and Export Audio, Multi-track Recording, Multitrack
Audiolevelling,Grouping,Stacking,IntroductiontoVirtual StudioTechnology(VST),
WorkingwithVSTEQs,Compression,NoiseGate,Limiter,Reverb,Delay.
REFERENCE:
1. SoundSystemEngineering4e-Davis,Don,FocalPress,2013
2. PracticalRecordingTechniques,theStep-by-StepApproachtoProfessionalAudioRecording (Sixth
Edition) - Bruce Bartlett, Jenny Bartlett, Focal Press, 2012
3. The Art of Digital AudioRecording,a Practical Guide for Home and Studio - Steve Savage,
Oxford University, 2011
4. SoundandRecording,FrancisRumseyandTimMcCormick,SixthEdition,20009.
5. HandbookofSoundEngineers,GlenBallou,4thEdition,2008.
LEARNINGOUTCOME:

e  Studentswill understand Sound andits properties.
e  Studentswillgainknowledgeaboutdigitalsoundrecordingconcepts.

19
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SYLLABUS-IISEMESTER

21MPTV0209-GRAPHICDESIGN-PRACTICAL
(4 Credit)

OBJECTIVE:

e Enablethestudents toknow thebasicsofPrint technology
e Understandtheprintlayoutandpage designing.
e Enablethestudentstolearnthelmage editingtechniques.

PRACTICALS

TogetfamiliarwithPagedesigningapplications—menus,tools.
Topracticetextstyles,colours,editingtext, inserting.
Tolearntextformatting, size,andspace.

Toknowshortcuts,bulletsand numbering,leadingworkingwith columns.
Tousewith graphicapplications — menusand tools.

Toutilizethe optionsofgraphics toolbar.

Topracticecroppingagraphic, groupingand ungrouping.

To applylink options and printinga publication.

© 0 N o g bk~ wbhPE

Toexercisedrawingdesigns,shapeandeffect ofan object.

=
o

. Toget familiarwithimageeditingapplications—menus,tools.

-
-

. Tounderstandlayer-basedimage editing.

[ERY
N

. Topractisethecreationofimages.

=
w

. To useediting and manipulationimages/pictures.

H
S

. Tolearnhowto addspecialeffects totheimage/ picture.

15. Todevelopdigitalphoto album/visitingcard/new letter.

LEARNINGOUTCOME:

1. Studentslearnaboutthedesigningtechniquesofprintpublications,compilingofpagesand
designing of logo, graphics for commercials and news agencies.

2. Studentsknowthedesigningexpertiseinlmageediting,creationsanddevelopingphoto
albums, visiting cards and types of banners

20
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SYLLABUS-IISEMESTER

21MPTV0210-SOUNDENGINEERING-PRACTICAL
(4 Credit)

OBJECTIVES:
e ToensurestudentstolearnandapplytheFundamentalsofSound.
e TogetfamiliarwiththeDigital AudioWorkstation(DAW)anditsfeatures.
e ToperformsoundrecordingandeditinginDAW.

PRACTICALS
Topracticebasicanaloguesignalrouting.

Tounderstandthedifferencebetweengainandvolume.
ToperformEqualizationusingananalogue mixer.

Tocarryout theprocess ofDynamicEffectsusingananaloguemixer.
TopracticeTime-basedeffectsusingananalogue mixer.
Tounderstand theDAW interface.

Tolearn thedifferent typesof plug-insand their applications.

Toexecutesingle-trackaudiorecordingin DAW.

© oo N o g b~ w0 DR

Toget familiarwith addingeffectsplug-insinachannelstrip.

[EEN
o

. Toworkwith variousmodulationeffects andtheirapplication.

[EEY
[EEY

. ToconductVoice-OverRecordingSessionsfortheradio program.

[EEN
N

. Todubandmixdialoguesforshort films.

[HEN
w

. Torecord andeditmulti-trackaudiorecordingandEditing.

[EEN
SN

. Topracticeautomationinrecording,editingandplayback.
15. Toexportaudiofilesindifferentfileformats.

LEARNINGOUTCOME:

Studentswillbeabletoselectappropriatemicrophonesfordifferent scenarios.
Studentswilllearntorouteavarietyofsignalsthroughanalogueanddigital mixers.

e StudentswillbeacquaintedwiththeusageofDigital AudioWorkstation(theindustry- standard
DAW) and perform recording, editing and balance Multi-track sessions.
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SYLLABUS-IISEMESTER

21MPTV0211-INPLANTTRAINING-I
(7 Credit)

OBJECTIVE.:
e Tolearn skillsforspecificjobrolefrom relevantindustry/Institution

Students have to undergo four weeks of training in any Print Industries / Advertising
Agency / Digital Studio & Color Lab to acquire relevant skills. The in-plant training may be
organized continuously for four weeks or more than one spell within a semester as per the
convenience of the Agencies/Institutes. During their stay in the Agency, they have to maintain a
diary on daily basis to record the work assigned, the outcome of the work and it has to be
countersigned by the student’s in-charge. In addition, he/she has to submit a weekly report to the
department. During the in-plant training period, the Industry / Institute partner will evaluate their

performance for 60 marks and the concerned course teacher for 40 marks as given below.

INDUSTRY/ AGENCY
1. | Attitude
2. | Punctuality 10 marks
3. | Behaviour
4. | Involvement 10 marks
5. | Performance(completionofassignedwork) 20 marks
6. | Contribution to the industry 20 marks
Total 60 Marks
COURSETEACHER
1. | Diary/Record 10 marks
2. | Weeklyreport 10 marks
3. | Viva—-voce 20 marks
Total 40 marks
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OBJECTIVE:

SYLLABUS-IIISEMESTER

18YOGP0001-YOGA
(2credits)

e TogainthepracticalknowledgeaboutYogic Practices

UNITL1: History of Yoga - Definition of the term Yoga - Comprehensive Nature and
ScopeofYoga-Aimsand ObjectivesofYoga -VariousschoolsofYoga - Yoga as an
ideal system of physical culture

UNIT2: Schools of Yoga: Patanjaliyoga — Astangayoga — Tantrayoga — Mantrayoga —
Hathayoga — Layayoga - Rajayoga — Jnanayoga — Bhaktiyoga — Karmayoga -
Difference between practice of Asanas and Physical Exercise

UNIT3: Asanas Practice: Meditative Asanas:Sukhasana — ArdhaPadmasana -
Padmasana — Samasana - Vajrasana — Standing Asanas: Tadasana —
Padahasthasana - Ardhacakrasana-Trikonasana- ParivrttaTrikonasana -
Vrikshasana — Virabhadrasana- Utkatasana; SittingAsanas: Baddhakonasana—
Janusirasana — Paschimottanasana — Ustrasana — Vakrasana - Gomukhasana —
AkarnaDhanurasana — UtthitaPadmasana- Upavistakonasana -Suryanamaskar

UNIT4: AsanasPractice:ProneAsanas:Makarasana—Bhujangasana—Shalabhasana—
Dhanurasana — Naukasana — Niralambhasana -Supine  Asanas:
Pavanamuktasana -Sethubandhasana—Navasana -Sarvangasana -—Halasana—
Matsyasana - Savasana

UNIT5 ; Pranayama Practice: Sectional Breathing - Nadisuddhi — Bhramari —
Bhastrika - Kapalabhati — Introduction to Bandhas — Mudras — Dharana
(Trataka) — Dhyana

REFERENCES:
1. YogaForAll,MaharishiPatanjali,SahniPublications,2003.
2. YogaforHealth,InstituteofNaturopathyandY ogicSciences,Bangalore,2003.
3. YogaforHealth,K.ChandraShekar,KhelSahityaKendra, Theni,2003.
4. LightonYoga,B.K.SlyengarHarpineCollinsPublication,NewDelhi,2000
5. SoundHealththroughYoga,K.Chandrasekaran,PremKalyanPublications,Sedapatti,1999.

LEARNINGOUTCOME:

Studentsshould beable to

e Understandconceptofyoga.
Demonstratethesuryanamaskarandvariousasanas.
Performmeditationtechniques.
Realizethebenefitsofmudrasand bandhas
Assessthedifferencebetweentheasanasandphysicalexercises.
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SYLLABUS-IIISEMESTER

21MPTV0312-PERSONALITYDEVELOPMENT
(2 Credit)

OBJECTIVES:
e Enablethestudents tounderstand thequalitiesoftheindividual

e Enablethestudentsto practicepositivethinking and creativity

UNIT1: Personality:Definition:DeterminantsBiological,Psychological,Sociological,
Cultural and Physical features

UNIT2: Personality Development: Awareness,Self-motivation,Elementsofmotivation,
Types of conservation

UNIT3: Personality theories: Freud, Eysesck, Erickson and Catell - Motivation theories,
Masslow, Mcllend and Murray

UNIT4: Memory,processandfunctionsandimportanceofmemory.Thetechniqueof improving
memory

UNITS: Positive thinking-Seven steps in dealing with doubts. Traits of positive thinking.
Goal setting-techniques of positive thinking to achieve the goals-creativity and
components of creativity.

REFERENCES :

1. Counseling and Interviewing, Inspeech — Language Pathology and Audiology — A
Therapy resource. Cari M. Tellis and Orlando R. Barone, Jones &Barlette Learning,
LLC, an Ascend Learning Company, 2018.

2. PersonalityDevelopment,Hurlock,E.B, TataMcGrawHill,NewDelhi, 2006
3. Powerofpositivethinking,Mile, D.J.Rohan BookCompanyDelhi,2004

4. Double your learning power, Dudley, G.A. Konark Press. Thomas publishing Group
Ltd., Delhi, 2004

5. All about self-motivation, Pravesh Kumar, Goodwill Publishing House: New Delhi,2005

LEARNINGOUTCOME:

e Studentslearntheself-motivationand techniqueofimprovingmemory
e StudentslearntheTraitsofpositivethinkingandGoal setting
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SYLLABUS-IISEMESTER

OBJECTIVES:

21MPTV0313-ADVERTISING
(4 CREDIT)

e Enablethestudentstounderstand theelements of Advertising

e Enablethestudentstounderstandadvertisingproduction techniques

UNIT1: Introduction to Advertising - principles - Role of Advertising — elements — typesof
advertising — merits and demerits — advertising and consumers — Marketing -
Marketing mix - buying systems — target plans.

UNIT2: Target audience — branding — brand building — positioning — advertising strategy —
advertising campaign — Ad copy — Structure — message — appeals — levels of
feedback.

UNIT3: Mediaplanning—developingmediaobjectives—mediabudget—selectionof media—
implementingmediaplans— pre-testingandlaunch — advertisingresearch.

UNIT4:  Advertising agency — structure andfunctions— departments — functions —role —
nature — special emphasis on writing and visualizing

UNIT5:  Advertising and Society — Ethical issues inadvertising —advertising
productiontechniques — print — radio — TV — New media and Films .

REFERENCE

1. Fundamentals of Advertising Basic Theory and Concepts, 3" Edition, Dr. Ruhi Lal &
Dr.Anvesha Sharma, 2018

2. MarketingCommunicationandAdvertising,Dr.KalpeshDhirubhaiNaik,2018

3. AdvertisingandPromotioninMassMedia,K.K.ChaudharyAbhijeetPublication,New Delhi,

2012.

4. IndianAdvertising:Laughter&Tears, ArunChathuri, 2014
5. MarketingCommunicationandadvertising,Dr.KalpeshDhirubhaiNaik,HorizonPress, New
Delhi, 2018.

LEARNINGOUTCOME:

e Studentslearntheadvertisingstrategies inprint andvisual media
e StudentslearnTeamwork the Ethicalissuesin advertising
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SYLLABUS-IIISEMESTER

21MPTV0314-ELEMENTSOF FILM
(4 Credit)

OBJECTIVES:
e Tounderstandtheevolution anddevelopmentofFilm
e Tounderstandthe Filmmakingprocess
e Tostudythe Indian& InternationalFilmmakers

UNITL: Film history & major movements - Elements of the film -Mise-en-scene, aspects of
mise-en-scene. Space and time, narrative functions of mise-en-scene,
Cinematographer properties-the photographic image, framing, duration of the image,
montage and long take.

UNIT2: Film making process - Pre-production - Concept / Story development, Scripting /
Screen playwriting, Budgeting, Casting, Locations, Financing. Production-Shooting,
Direction & Cinematography.

UNIT3: Post-production-Editing,Soundrecording,Dubbing,DigitalIntermediate(DlI), Special
effects, Graphics & Final mixing. Distribution & Exhibition.

UNIT4 : Approaches to studying film - Narrative and Non-Narrative films, Structure of a
narrative film & non-narrative films, Cinematic codes, The concept of form in films,
principles of film, Genres (language, style, grammar, syntax), Documentary genres.

UNIT5 : Greatauthors-thestudyofGreatIndianandinternationalfilmmakers- ~ Charlie  Chaplin,
Alfred Hitchcock, Akira Kurusowa, Ingmar Bergman, Satyajit Ray, John Abraham,
J.C Daniel.

REFERENCES:

1. TheSubjectof Cinema,SeagullBooks, Roberge, Gaston, 2005

2. Howtoread afilm,Routledge, Monoco,James,London, 2001

3. TheCinema of India,Thoraval, Yves (2000)

4. Theodor:EyeoftheSerpent,East-west Books (Madras),Baskar,1996
5. Anlintroductiontofilmstudies, Routledge,Nelmes,Jill,London, 1996

LEARNINGOUTCOME:

e Studentslearnaboutthe processof film production
e Studentslearnaboutthe genreof film production
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SYLLABUS-IIISEMESTER

21MPTV0315-DIGITALVIDEOGRAPHY-THEORY
(4 Credit)

OBJECTIVES:

e Toenablethestudents tounderstandthestages ofdevelopmentin Videography
e Toenablethestudents tounderstandtheVideoequipment functions— features.

UNIT1: Videography — Definition, Stages of development — Analog / Digital Video
cameras - Video standards — Frame rates - Types of Video Camera — Single
CCD /3 CCD — CMOScamera - HD cameras and features.

UNIT2 : Video Camera Operation - Settings in the Camera - Exposure control — White
balance — Camera Shots - Camera movements — Video Recorders — Video
recording formats —Video Mixer operation — Live mixing - Live relay.

UNIT3: Camerasupportsystem—Tripod,Monopod-Trolley-Jipcrane—Slider— Steady cam —
Gimbal - Drone - Video monitoring system.

UNIT4 : Sources of lighting -Aesthetics of lighting - Types of Lights - Indoor and
Outdoor lighting techniques - Lighting Equipment - Reflectors - Bounce light -
Creative lighting techniques

UNITS : Camera microphone - inbuilt mono/stereo - external microphone options - Aux
audio out - reference audio -Audio talkback system - cables and connectors.

REFERENCES:

1. PeterWells-Digitalvideoediting-Ausersguide,2004

2. R.RamamurthyTheFundamentalsofEditing,Chennai, 1991

3. GeraldMillersonTheTechniquesofLightingforTelevisionandMotionPicture,HastingHouse, New
York, 1982

4. TheVideomakerguidetovideoproduction4™editionbyVideoMaker

5. CamcorderbusinessstartandoperatebyGerogeAGyure

LEARNINGOUTCOME:

e StudentscanlearnthefunctionsandsettingsintheVideo camera
e Studentscanlearnthelightingforvideographyandsoundrecordingmethods
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SYLLABUS-IIISEMESTER

21MPTV0316-BASICSOFELECTRICAL &ELECTRONICS-PRACTICAL
(4 Credit)

OBJECTIVES:

e Toacquirethebasic knowledge ofelectrical andelectronics.

e Tounderstandtheserviceofelectricaland electronic devices

PRACTICALS:
1.  Toget familiarwithVVoltage,Current,Resistance,continuityandpractice Multi-meter
2. Togetfamiliarwithappropriatewiresandfuses forhousehold/domestic applications
3. TopracticeElectricalEarthingandits importance
4.  TopracticeaSeries /Parallelconnection forBatteries&Lights
5. Topracticewiringconnections and assemble theextension box
6.  Topracticethewiringcircuit ofa single-phasemeter
7.  Topracticethe wiringcircuit of theThree-phasemeter
8.  Topracticehousehold wiringcircuitsin a livingroom
9.  TogetfamiliarwithUPS andGeneratorprovisionsinhouseholdwiring
10. Topracticethe measurement ofaresistor using colourcode
11. Togetfamiliarwithdiode,rectifier,regulator, capacitors,ICandSoldering&de-
soldering
12. Topracticespeakerserviceandreplacementofcoil
13. Topracticetheassemble ofminiamplifiersandtroubleshooting
14. Topracticemini-project withtheuseofrelay,transistor,andsensors
15. Toexperimentaprojecton‘““MiniRadioTransmitter”

LEARNINGOUTCOME

e Studentsacquirethebasicknowledgeofelectricaland electronics.

e Studentsacquiredthecapacityof servicingelectricalandelectronicdevices
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SYLLABUS-IIISEMESTER

21MPTV0317-VIDEOCAMERAOPERATIONTECHNIQUES-PRACTICAL
(4 Credit)

OBJECTIVES

e Enable the students to understand the Video camera operations and other techniques
for shooting.

e Enablethestudentstounderstandthelightingandsoundrecordingtechniquesfor
Videography

PRACTICALS

Toidentifythe brand, model andfeatures of thevideocamera
Tofamiliarwithvideocamerapartsandoperationkeys
Exposuresettings

Whitebalance control

Focusand Depthof Field

Thecompositionof differentframe/shotand180degreerule
TheRule ofthird in Videography

Tofamiliar with themenu and settingsof thevideo camera

© o N o g~ whPF

Topracticeassignment ofsettings forindoorandoutdoor Videography

-
©

Movementsandanglesin Videography

-
=

Thesupportingsystem-tripod, Gimbal, slider,steadycam.

-
o

Indoor/outdoorandbouncelightingarrangements.

-
w

Multi-cameraoperationandlive mixing

-
B

Spotaudiorecording,familiarwithmicrophones.

-
o1

TypesofVideography- Events,Interviews,Documentary, Advertisement.

LEARNINGOUTCOME:
e Studentsareequippedwith sufficientpracticalskillsin Videography

e StudentsunderstandtheprincipleoflightingsandsoundrecordinginVideography
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SYLLABUS-IIISEMESTER

21MPTV0318-VIDEOEDITING-PRACTICAL
(6 Credit)

OBJECTIVES:

e Toenablethe studentstounderstandthe principlesandmethodsof editing
e Toenablethestudentstopractice andgetfamiliar withvideoediting

PRACTICALS

Toknowthe various Video Editing applications
Tofamiliarwithwindow bar, menubar,toolsandbins.
Toapplythevideo formats,frame rateand resolutionsin video editing.
Importingvideos in to edit the application.

Editingwith thetimeline.

Editingtechniques.

Toinsertvideoeffects,transitions.

Topracticetitlewindow.

© 0o N o o bk~ w0 DN PE

Livemixing/editing.

-
©

ColourCorrection

-
-

. Motiongraphicsinvideoediting.

=
N

. Audiotrack-mono/stereo.

=
w

. Re-recording,soundeffectsand dubbingforvideoproduction.

-
B

Exportingthe edited video files.
. Tobefamiliarwithdifferenttypesofvideooutputs/formats.

[EY
ol

LEARNINGOUTCOME

e StudentsknowaboutVideo editingapplicationsandtheirfeatures.
e Studentstoknowtheworkingprinciplesandfamiliarizingtheediting application.
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SYLLABUS-IVSEMESTER

21GTPUO001-GANDHI’SLIFE,THOUGHTANDWORK
(2Credits)

OBJECTIVES:

Toenablestudentstounderstandandappreciatetheprinciplesandpracticesof Mahatma
Gandhi and their relevance in the contemporary times.

To develop a Pro-active character and positive attitude to follow Gandhian values and
responsibilities in their personal and social life.

UNITL1: Gandhiji’s Life in Brief: Early Life and Childhood Days — Influences, Learning,
Unlearning and Encountering Social Evils in India - London Exposure and Imprints -
South African Adventure: Racial Discrimination, Transformation and Satyagraha -
Struggle for Total Freedom in India - Martyrdom.
UNIT2: Concepts of Gandhiji’s Philosophy: Truth and Nonviolence, Ends and Means, Right
and Duties, Simple Living and High Thinking.
UNIT3: Gandhiji’s Concepts and their Applications:Sarvodaya, Satyagraha,SanthiSena and
Constructive Work.
UNIT4: Gandhian Vision of Society: Seven Social Sins - Communal Harmony, Removal of
Untouchability and Gender Equality- Policies: Decentralization of Power, Panchayati
Raj and Good Governance - Economics of Swadeshi, Trusteeship, Bread Labour and
Self-Employment - Spirituality, Eleven Ashram Vows.
UNIT5: Gandhian Innovation in Education: Basic Education (NaiTalim), Adult Education,
Pluralism - Multi-lingualism, Religions and Inter-faith Relations- Health; Balanced and
Healthy Diet, Nature Cure, Education on Health, Sanitation and Hygiene.
REFERENCES:
1. K.Gandhi:(2004),Villagelndustries,NavajivanPublishingHouse,Ahmadabad.
2. M.K.Gandhi:(1962),HindSwarajorThelndianHomeRule,NavajivanPublishing House,
3. Ahmadabad.
4. M.K.Gandhi:(2004),Trusteeship,NavajivanPublishing House,Ahmadabad.
5. M.K.Gandhi: (2001),IndiaofmyDreams,NavajivanPublishingHouse, Ahmadabad.
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SYLLABUS-IVSEMESTER

21MPTV0419-ENTREPRENEURSHIPDEVELOPMENT
(4 Credit)

OBJECTIVES
e Toeducatethestudents ontheconceptofEntrepreneurshipandrelated aspects

e Toenablethestudentstoestablish enterprisesintheir locality.

UNITI:

UNIT2:

UNIT3:

UNIT4:

UNITS:

IntroductiontoEntrepreneurship:Concept,Meaning, Definition,Importance-
Entrepreneurship in Economic Development - Entrepreneurship as a Career.

Entrepreneurial Qualities and Skills: Entrepreneurial Competencies, Qualities of
Successful Entrepreneurship, Major Functions of Entrepreneur, Types of
Entrepreneurs, Process of Entrepreneurship Development - Factors influence
entrepreneurship development.

Entrepreneurship Development Programme: Need, Objectives and Content - Role
of Entrepreneurship Development Institute of India, Ministry of Science and
Technology - Role of Financial assistance Nationalized banks — State financial
corporation DIC — KVIB — KVIC -NABARD

Identification of Business Opportunities: Sources of project idea — Project
selection — Project Appraisal: Economic analysis, Financial analysis, Market
analysis, Technical feasibility, Management competence

Business Planning: Business Plan, Purpose of Business Plan, Process of Business
Plan,ReasonsforfailureofBusiness, Needforagoodbusinessplan—
Guidelinesforformulationofaprojectreport—NetworkingforProjectformulation —
Preparation of a Business Plan (Practical work)

REFERENCES :

1.

wn

AryaKumar,(2014) ‘Entrepreneurship. CreatingandLeadinganEntrepreneurial
organization’, Pearson, Delhi.

Robert,D.Hisrichetal.(2013) ‘Entrepreneurship’, TataMcGrwHill, NewDelhi.
Wilfret,P. (2013) ‘EntrepreneurshipinManagement’, PearlBooks, Delhi.
MonicalossandBascunan,F.L.(201 1) ‘EntrepreneurshipDevelopment’,Global
Vision, Delhi, 2011

BatraG.S.(2002) ‘DevelopmentofEntrepreneurship’,Deep &Deep, Delhi.

LEARNINGOUTCOME:

Studentswilllearntheprocedureforstartingenterprisesanditsfeasibilityingiven situation.
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SYLLABUS-IVSEMESTER

21MPTV0420-MEDIALAWSANDETHICS
(4 Credit)

OBJECTIVES:
e Enablethestudents tounderstandMediarelatedLawsandMediaEthics.
e Enablethestudentstounderstand variousgoverningbodiesofMediainindia.

UNITL: Law - Definition, Need for law, Ethics, Definition, Relationships between law &
Ethics, Constitution - Indian Constitution - Preamble - Salient features -
Fundamental rights — fundamental duties - Directive principles of state policy -
Citizenship.

UNIT2: Concept of Freedom of Speech and Expression, Main features, Scope and
Importance of Article 19(1) & Article 19(2): Normative Theory — Four Theories
of the Press, Defining the freedom of the Press and Media in India, Supreme
Court Judgments, related to Article 19.

UNITS3: Press Laws: Copyright Act. Books and Newspapers Registration Act. Working
Journalists Act, Press Council Act, Role of Press Council of India. Broadcast
Media Laws: Cable TV Network Regulation Act, Telecom Regulatory Authority
of India (TRAI), Prasar Bharti Act. The Indecent Representation of Women
(Prohibition) Act, 1986.

UNIT4: Ministry of Information and Broadcasting (MIB), Organizations under films
wing of MIB, CinematographyAct, Digitization and Conditional Access System
(CAS), Information Technology Act, Right to Information Act, Ministry of
Electronics and Information Technology (MEITY), MEITY Business Rules,

UNITS: Intellectual property rights in India, World trade organization (WTO), Trade-
RelatedAspectsofintellectualPropertyRights(TRIPS),andTrade-Related
InvestmentMeasures (TRIMS),Indian Performance Rights Society(IPRS),
Indian Singers Rights Association (ISRA)

REFERENCES:

1. MediaEthicsandLaw,NavalPrabhakarandNarendraBasu,CampusBooks, International
Arpan Publications, New Delhi, 2019

2. Media Laws and Ethics— An Introduction to Legal and Ethical Issues in Journalism —Dr.
Vartika Nanda, Kanishka Publishers, New Delhi, 2018.

3. Medialawand ethics - M. Neelamalar,PHILearning Pvt.Ltd., 2009

4. CensorshipandObscenity,Rajeev Dhavan,Rowmané&L.ittlefieldPublisher, 1978

LEARNINGOUTCOME:
e StudentslearnaboutMediarelatedLawsandMediaEthics.

e StudentslearnaboutvariousgoverningbodiesofMediainIndia.
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SYLLABUS-IVSEMESTER

OBJE

UNITI:

UNIT2:

UNITS3:

UNIT4 :

UNITS:

REFE

1
2
3.
4

21MPTV0421-SCRIPTWRITINGFORVIDEOPRODUCTION
(4 Credit)

CTIVES

e Tounderstandtheprinciplesofscreenwriting.
e TopracticewritingforVideo production.

Story - definition - concept - One line story -Genre of stories — Sources for story
development — Steps for developing story -Story plot -Logline features —
Protagonist — Conflict - Antagonist - Storygoal-Synopsis- Character sketches — one-
line order -Story treatment.

Elementsofscript—Screenplay-Formats-Screenplayduration—Length- Document plan
for shooting requirement - Elements in screenplay software.

VisualizingthroughStoryBoard-Guidingprinciplesforevolvingeffective storyboard —
shots — scene — sequence -Types of storyboards — creative approaches.

Principles and methods of scriptwriting for Television - News - Interviews —
VoxPox — Short Film and Telefilms — Writing for compere and announcements—
Writing for Commercials - Language Editing.

Writing for Documentary- Characteristics of documentary - Concept & research -

Documentary structure - Documentary synopsis - Documentary Script Format -
narration & commentary - docudrama

RENCE

. Screenplay:TheFoundations ofScreenwriting,Sydfield,BantamDell, NewYork, 2005
. WritingforTelevision,Kelsey,Gerald.Unisrar,2004

ScriptwritingfortheScreen,SecondEdition,CharlieMoritz,Routledge,USA,2001

. WritingforTelevision,RadioandNewmedia.8thedition,Belmont:WadsworthPublishing

Company, 1992.

Story:Style,Structure,Substance,andthePrinciplesofScreenwriting Hardcover—25, Robert
Mckee, Harper Collins Publishers, New York, 1997

LEARNINGOUTCOME

e Studentslearn themethod of writingforVideo production.
e Studentscan developtheir writingaccordingtothemediatrends
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SYLLABUS-IVSEMESTER

21MPTV0422-TELEVISIONPRODUCTION-PRACTICAL
(4 Credit)

OBJECTIVES:
e Tounderstandtheproduction Techniques
e Tounderstandthe value ofteam spiritandpublicrelations.

PRACTICALS
Understanding television programmes and its formats

Pre-productionaspectsof thetelevisionprogramme
. Selectionoflocations,ArtDirection,indoorsandoutdoors

Lightingarrangementsinoutdoor/indoor programmes.

1
2
3
4
5. ProductionaspectsofTelevisionproduction.
6. NewsreadingandInterviews foraTelevision production.
7. Standupprogrammefor aTelevisionproduction.

8. ProduceAdvertisement forTelevision

9. Educationalprogrammes foraTelevisionproduction.
10. EntertainmentprogrammesforaTelevisionproduction.
11. DocumentaryforaTelevisionproduction.

12. Docudramafora Televisionproduction.

13. ShortfilmsforaTelevision production.

14. Dubbingfor aTelevision production.

15. Post-productionaspectsofTelevision production.

LEARNINGOUTCOME

e Studentslearn themethod of productionfor Television media.
e StudentspracticedifferenttypesofTelevisionproduction.
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SYLLABUS-IVSEMESTER

21MPTVA423-VISUALEFFECTS-PRACTICAL
(4 Credit)

OBJECTIVES
¢ TounderstandfeaturesofVisualEffects(VFX)
e TopracticetheCGandVFXcreation

PRACTICALS
. TheconfigurationsupportforcomputerGraphic applications.

Installationandplug-ins ofGraphicsapplication.
VideoGraphicdesigningapplications.
FeaturesofdevelopingGraphic design.

1

2

3

4

5. Greenmatte/ chromakeyeffects.
6. TopracticewithVFXsoftwares
7. Menusandtoolsin theVFX softwares

8. Keying,stabilizeparticleandpluggingeffects.

9. Morphing,wireremoving, Rotoscoping.

10. MotionGraphics,Rendering.

11. MovieTitle Animation

12. Trackinginfusion, stabilizingshakyfootage, keyingmatte screen.
13. Audioinsert,BGMscoring.

14. Useageofplug-ins,puppet animation,basictransform animation

15. Exportingtechniquesof Graphicdesign.

LEARNINGOUTCOME
e Studentslearnthefeatureof VFX

e Studentsacquirethe skillsof workingwith Aftereffects

36
B.Voc.MultimediaProductionTechnology



SYLLABUS-IVSEMESTER

21MPTV0424-INPLANTTRAINING-II
(8 Credit)

OBJECTIVE.:
e Tolearnskillsforspecificjobrolesfromrelevantindustry/Institution.

Students have to undergo four weeks of training in any Media Agencies / Satellite Channel
to acquire relevant skills. The in-plant training may be organized continuously for four weeks or
more than one spell within a semester as per the convenience of the Agencies/Channels. During
their stay in the Agency, they have to maintain a diary on daily basis to record the work assigned,
the outcome of the work and it has to be countersigned by the student’s in-charge. In addition,
he/she has to submit a weekly report to the department. During the in-plant training period, the
Industry / Institute partner will evaluate their performance for 60 marks and the concerned course

teacher for 40 marks as given below.

MediaAgency/Satellitechannel

1. | Attitude

2. | Punctuality 10 marks

3. | Behaviour

4. | Involvement 10 marks

5. | Performance(completionofassignedwork) 20 marks

6. | Contribution to the industry 20 marks
Total 60 Marks

CourseTeacher

1. | Diary/Record 10 marks

2. | Weeklyreport 10 marks

3. | Viva—voce 20 marks
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SYLLABUS-VSEMESTER

21MPTV0525-MEDIAMANAGEMENT
(4 Credit)

OBJECTIVES:

TounderstandthebasicsofMediaManagement
Tosolvepractical problemsinreal-lifesituations

UNIT1: Introduction to management — Definition, Functions of Management - Managerial
Skills — Organizational Theories — Classical Theory, Scientific Management
Theory, Administrative Theory, Bureaucratic Theory, Neo-Classical Theory,
Modern theory.

UNIT2: The structure of media organizations - Structure of a Typical Newspaper/News
Agency, Structure of a Typical Small Magazine, Structure of a Typical Radio
Station, Structure of a Typical Television Station.

UNIT3: Media Economics — Introduction to Economics of Mass Media, Characteristics of
Media Industries, The internet’s Effects on Media Economics, Digital Divide in a
Global Economy, Globalization of Media, Cultural Imperialism.

UNIT4: Media Research - Definition and nature of research, the importance of media
research, hypothesis and variables, sampling - probability and non-probability,
Methods and tools of data collection-interviews, surveys, case studies, dataanalysis,
testing, interpretation

UNITS: IntroductiontoEventsManagement,Eventmanagementasamarketingtool,
Concept of markets in events— Revenue andNon-revenue generating
customers,segmentation and targeting of the markets for the event, writing an event
proposal.

REFERENCES

1. OrganizationalandLearningTheories,Dr.GurusamiGandhi,JnanadaPrakshan,Nagaland,
First Edition, 2018.

2. MediaPowerandGlobalTelevisionNews, TheroleofAlJaxeraEnglish,SabaBebawi, 2016, IB
Tauris, London.

3. Media Management: A Casebook Approach, First Edition, Lawrence Erlbaum Associates,
George Sylvie USA, 2009

4. StrategicManagementintheMedia,FirstEdition,LucyKeung,SagePublications,New Delhi,

2008

5. ElectronicMediaManagement,PeterPringle, FirstEdition,FocalPress,UK, 2006
LEARNINGOUTCOMES:

e Studentslearn thefunctionsof media Management
e Studentslearntheimportanceof planningand executionin media.

38

B.Voc.MultimediaProductionTechnology



SYLLABUS-VSEMESTER

21MPTV0526-CUSTOMERRELATIONSHIPMANAGEMENT

(4 Credit)
OBJECTIVE
e Toenablethestudentswithbasicskillsrequiredformaintainingagoodrelationshipwith customers
in Media

UNIT1: Concept of Customer Relationship Management (CRM): Meaning, Definition,
Scope.ImportanceofCustomersinServiceSector -TypesofCustomers -their needs
in the Service Sector

UNIT2: Process and Implementation of Customer Relationship Management (CRM):
Customers Development Process - Need for Customer Retention - Customer
Satisfaction- Strategies for Attracting and Retaining Customers

UNITS3: Understanding Customers: Customers Information database in Media -
Analyzing Customers' Profile; Customers' perception, expectations and
behaviour - Focus on Profitable Customers

UNIT4: Customer Relationship Skills: Leadership Skills in Marketing Multi-Media
Services and Products - Importance of Team Work in Media, Public Speaking,
Talents for Negotiation, Maintaining good Interpersonal Relationship -
Effective Communication in delivering Services

UNIT5: Practical Exercise: Role Playing - Public speaking- Interview - Work in aTeam
- Group Discussion - Discussion on Case Studies from Multi-Media Industry

REFERENCE

1. Management (EleventhEdition),StephenP.RobbinsandMaryCoulter,PearsonEducation, New
Jersey, 2012

2. CustomerRelationshipManagement,KaushikMukerjee,PHILearningPrivateLimited, New
Delhi,. 2007

3. TheessenceofCustomerRelationshipManagement,Balasubramaniyan.K,GIGO Publishing,
2005

4. ServiceMarketingandManagement,Balaji,S.ChandPublishing,2002

CustomerRelationshipManagement- AStep-By-StepApproach,A.SagadevanandH. Peru

Mohamed, Vikas Publishing, New Delhi, 2002

o

LEARNINGOUTCOME:
e Studentsacquiretheskills ofmaintaininggoodrelationswith thecustomer
e Studentslearnleadershipskillsand self-confidence.
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SYLLABUS-VSEMESTER

21MPTV0527-WEBDESIGNING-THEORY
(4 Credit)

OBJECTIVES
e Todesignand developweb pagesusingHTMLand CSS.
e To understand the general concepts of PHP scripting language and MySQL
functionalitiesfor the development of simple data-centric applications.

UNITI:

UNITII:

UNITIII:

UNITIV:

UNITV:

Brief History of the Internet- LAN / WAN - What is World Wide Web -What is a
website / Webpage - Web Standards — Blog / Vlog — Web contents — Search
Engine — Web browsers.

WebDesignPrinciples -  Basicprinciplesinvolvedindevelopingawebsite -Five
Goldenrulesofwebdesigning-Designingnavigationbar-Pagedesign -Home Page
Layout - Design Concept — Buttons — Header — Footer - Copyrights

Introduction to HTML - Elements of HTML - Introduction to CSS — Creating
Style sheet — CSS Properties — CSS styling — CSS Id & Class — Padding —Margin
— Border - CSS colour — Creating Page Layout and Site Designs

Introduction to PHP — PHP Variables — Constants — Operators — Flow Control
and Looping —Arrays — Strings - PHP and HTML — Database Management —
Introduction to MySQL — MySQL Commands — MySQL Database Creation —
Connecting MySQL and PHP - Need for Scripting Languages — Introduction to
JavaScript/ Angular JS.

Introduction to Web Publishing or Hosting - Creating the Web Site - Saving the
site - Working on the web site - Creating web site structure - Creating Titles for
web pages - Themes-Publishing websites.

REFERENCES:
1. Learning Web Design: A Beginner's Guide to HTML, CSS, Javascript, and Web Graphics,
Fifth Edition, Niederst Robbins, Jennifer O'Reilly Media, 2018.
2. Learning PHP, MySQL, JavaScript, A Step-by-Step Guide to Creating Dynamic
Websites,Robin Nixon, O'Reilly Media, Inc, 2018 (5th edition)
3. ComputerNetworking:ATop-DownApproach,JamesKuroseandKeithRossSeventh Edition,

2017

4. PHP:TheComplete Reference,Steven Holzner,Fifth Edition,McGrawHill, 2017.
5. Mastering HTML, CSS&JavaScript Web Publishing, Laura Lemay, RafeColburn, Jennifer
Kyrnin, BPB Publications, 2016

LEARNINGOUTCOME:
e Studentsacquireknowledgein designanddevelopwebpages usingHTMLand CSS
e StudentsunderstandthegeneralconceptsofPHPscriptinglanguageandMySQLfunctionalities
for the development of simple data-centric applications

40

B.Voc.MultimediaProductionTechnology



SYLLABUS-VSEMESTER

21MPTV0528-BASICSOFANIMATION-THEORY
(4 Credit)

OBJECTIVES:

e Enablethestudentsto understandthe basicsofAnimation

e EnablethestudentstoPracticethemediaPipeline

UNIT1: Animationdefinition-Needforanimation-Historyofanimation-Usesof animation,
Storyboarding in animation.

UNIT2: Types ofAnimation — Basics ofTraditional animation - Principles ofanimation -
Special effects of animation

UNIT3: Basics of 2d animation - Wrapping, Morphing, Twinning, Timing, Timeline-
Scanning for animation - Onion Skinning — Project Folder - Library, Masking,
Keying, Framing

UNIT4: 3d Animation — Concepts - Types of 3d animation, Pipeline for 3d animation,
Pipeline for 3d animation - Organic & Inorganic modelling in 3d animation,
Character turn round, Character blueprint in 3d animation — Polygon — Mesh —
Vector - Edge

UNIT5: Stop motion, Motion Capture animation - Formats — Methods — Usages - Script
foranimation,andConceptdevelopment-Storydeveloping-AudioandVideo—
Concepts - Atheistic for animation movie

REFERENCE

1. Tony White.HowtoMakeAnimatedFilms,Second Edition,FocalPress,USA, 2009
2. PaulWells.BasicsAnimation03:DrawingforAnimation,SecondEdition,AVA Publishing,
Switzerland, 2009

How

3-DHumanModelingandAnimation, SecondEditionbyPeterRatner, 2003
AnimatingwithFlashMX:ProfessionalCreativeAnimationTechniquesbyAlex Michael,

focal press, 2002
5. AnintroductiontoMultimediaforUseWithAuthorware3andHigherAuthorware, Simon
Hooper, 1997

LEARNINGOUTCOME

Studentslearnthe charactermodellingandanimation techniques
Studentslearnthefeaturesof authoringsystems
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SYLLABUS-VSEMESTER

21MPTV0529-DIRECTOROFPHOTOGRAPHY-PRACTICAL
(8 Credit)

OBJECTIVES

To enable the students to keep updated on the various camera equipment, lightings
&shooting techniques

To enable the students to understand the responsibility and functions of the director of
photography.

PRACTICALS

1.

©OoN RN

e e S O e e
akrowobdE o

To know about professional cameras and formats, the latest developments in lenses and
filters

Topracticethe toolsandtechniquesofmotionpicture lightings.
Toknowcolortheoryandcolor psychologyin filmmaking.
Topracticehigh-keyandlow-keylightingto createadramaticvisual style.
'ZoneSystem'tosettheproperexposureandtoarrangehighlightsandshadowsina scene.
Variouslightingmoods forindoor day&night shoots.

Lightingmoods for outdoorday&night shoots.

"Dayfornight shoot"incinematography.

Speciallightingeffects suchasfire andlightningetc

Lightingforminiatures.

Multi-camerasetupinoutdoor shooting.

Musicvideo shoot

Green Matteshot in a varietyof situations includingmovingshots.

Shootingwith GimbalandDrone

Visual style ofvarious Film Genre

LEARNINGOUTCOMES:

Students Learnvarioustypesof themotionpicturelightingtechniques
Studentsunderstandtheresponsibilitiesandfunctions oftheDirectorofPhotography.
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SYLLABUS-VSEMESTER

21MPTV0530-BASICSOF2D&3DANIMATION-PRACTICAL
(6 Credit)

OBJECTIVES:
e Tounderstandthe basicsof 2D&3D Animations
e To applythe techniques in the Animation industry
e Tosolvepracticalproblemsinreal-life situations.

PRACTICALS

Tobefamiliarwiththe2Dand3Danimationapplications.

2D &3Dwindows, menu bar, toolbarand options.

Drawingand PaintingTools in 2D

Basicsof ActionScriptin2D

Motion twineand shapetwinein 2D

2Danimationforalogo,title,productAd, Web Banners’withdifferentformats
3Dobjectsusingprimitives-CreateGeometry, Shapes,Control panel&modifytools.
Basicmodelling—objects,props model

Lathe&loftModel-Flower Vase.

Splinemodelling, NURBS,Patch,Extrude,Create Text
Differenttechniquesin modelling-Boolean,objectmodifiers
Interior&exteriormodelling,3DTitling,asetmodelwithtexture
Materialeditoraddingtextureandshading,UVWmap
3pointlightingtechnique’sinthesoftware camera.

Tosubmit a Demoreel combining2dand 3d concepts.

© oo N g NP
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LEARNINGOUTCOMES

e Students Learn2Dand3DAnimationsapplications

e Studentsacquiretheskills of developing2D and3D Animation project

SYLLABUS-VISEMESTER
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21MPTV0631-ADVANCED3DANIMATION-PRACTICAL
(6 Credit)

OBJECTIVES

e Studentsenable topracticeadvanced3D animation
e Studentsenabletopracticespecialeffectsin3D animation

PRACTICALS

Tofamiliarwiththe3DanimationSoftware applications
Practicethewindow, menubar, toolbarand layer
Objectmodifiersforadvanced3dmodelling

MovingViewsand ManipulatingObjects with theblueprint
Modelingwith Polygonsinblueprint
ModelingaCharacter-organic&Inorganic character
Gameenvironmentsetmodelling

Createand animatingaBouncingBall
Light&texturetheenvironment to thescene

ToCreateEyebrows

RiggingforCharacter

Toanimatethecharacterandcombiningthe environmenttocreate ascene
Tocreatebasicdynamics-Raineffect,Snoweffectetc.

Togetproper renderfor 3D animationwithappropriatevideo types.
To export the 3D animation

© oo N R 0N E
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LEARNINGOUTCOME

e Studentslearnaboutadvanced Animationapplications.
e Studentsacquirethe skillsof advancedtechniques of3DAnimation
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SYLLABUS-VISEMESTER

21MPTV0632-WEBDESIGNING-PRACTICAL
(6 Credit)

OBJECTIVES
e Enablethestudentsto understandthe basicsof Web designing
e Enablethestudents topracticeanddevelop theWeb designing

PRACTICALS

Elements, Tagsandthebasic structureof HTMLfiles

=

Todesignwebpage-Document Layout, ListsandTables
Useofmultimediacomponents(lmage,Video&Sound)in HTML
Hyperlinkingof webpages

Basictextformatting

Webpage-Workingwithframes

Formsandbuttonsfor validation

Thesyntax ofcascadingstylesheet

© O N o A~ WD

Internalstylesheet,Inlinestylesheet,andExternalStyle Sheet

[EEN
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. Background, Text, ListandFontpropertiesinCSS
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. Box model,Margin,Padding,SelectorsinCSS

[EEN
N

. Basicarithmeticoperations,arrays andfunctionsinJavaScript

[EEN
w

. Event handling
. Formsconnectivityandvalidation in PHP &MySql
. Todesignawebpagefor real-timeapplications

[
(62 I~

LEARNINGOUTCOME

e Studentslearntheapplicationforwebdesigning.
e Studentsacquiretheskill of creatingWebpagedesign.
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SYLLABUS-VISEMESTER

21MPTV0633-PRINTPRODUCTION-PROJECT
(4 Credit)

Theproject workwill be inthefollowingarea:

e To produce a Portfolio of the student in print production. This project is related to
the individual student profile of his career growth.

e The project should be submitted in Digital format. A synopsis of the project should
also be included in the Digital format.

e Project work will be carried out by individual students out of 100 marks, the
evaluation of 60 marks will be awarded by project guide based on student’s
performance during the project period and 40 marks will be awarded jointly by the
project guide and course coordinator based on final viva and students project
presentation.
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SYLLABUS-VISEMESTER

21MPTV0634-WEBPAGEDEVELOPMENT-PROJECT
(4Credit)

Theproject work willbein oneofthe followingsectors:

e To produce a new innovative Website development project for educational
Institutions / Industry/Marketing Agency/Commercial sectors /Government sectors /

Private sectors or development dimensions envisaged by the course.

e The project should be submitted in Digital format. A synopsis of the project should
also be included in the CD/DVD.

e Project work will be carried out by individual students out of 100 marks, the
evaluation of 60 marks will be awarded by project guide based on students’
performance during the project period and 40 marks will be awarded jointly by the
project guide and course coordinator based on final viva and students project

presentation.
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SYLLABUS-VISEMESTER

21MPTV0635-DIGITALVISUALPRODUCTION-PROJECT
(10 CREDIT)

Theproject workwill be in oneofthefollowingareas :

e To produce a new innovative Digital Film or Animation production project on
Awareness /documentary/docudrama / short film/advertisement / Educational /
Informative or development dimensions envisaged by the course.

e TheprojectshouldbesubmittedinDigitalformat.Asynopsisoftheprojectshouldalso be
included in the Digital.

e Project work will be carried out by a group of students, minimum 2 and maximum of 5
outof100Marks,theevaluationof60markswillbeawardedbyprojectguidebasedon student’s
performance during the project period and 40 marks will be awarded jointly by project
guide and course coordinator based on final viva and students’ project presentation.
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